SE_ES  Ajrline Payments - TMC Product Scorecard (GDS)

UP IN THE

Scorecard Payment
Characteristics Product

Airline adoption (market share, channel

support, agency adoption)

Sales generator (customer UX)

Costs (direct, indirect, FX)

Cashflow (settlement timeline)

Protection (agency default)

Credit risk (holdback, volume cap)

Fraud risk (ADM's)

Process automation (refunds,
reconciliation, rich data)

Process (automation, flexibility)

Reporting and BI

Protection (non delivery of service)

Credit (delayed payment)

Costs (use, FX, sur-charging,
implementation)

Convenience (UX, mobile support)

Incentives (rebate, points, insurance)

Data (reporting, reconciliation, ERP
integration)

Interoperability (use across suppliers)

Indicative Ranking

. High = positive

Not Applicable = positive
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TMC Perspective (as 'pass through’)

Corporate Customer Perspective
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‘ High = negative ‘ Applicable / level
‘ Not Applicable = negative ‘ Positive

Created by Up in the Air — Paul van Alfen
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. Negative

Not applicable
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